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1.0

Our
Mission

For any questions or further support:
hello@kanemcguinness.com
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support and progress.



2.0

Usage

For any questions or further support:
hello@kanemcguinness.com



Primary
Wole[o

Here is our primary logo. This is built on a
partnership between our newly evolved icon
mark, and our purposely built word mark.

Our logo looks to create a clean and
reassuring image to represent our brand.

The logo should have a white space
parameter equal to 50% of the height of the
icon — this ensures external elements are
placed too closely to the logo.




lcon Mark
Wole[o

The new icon mark is an evolution from our
previous design. Rotating the shape and
refining edges for a more formally balanced
approach.

Our icon now represents a droplet, rotated
‘e’, and a pathway to progress.

The icon should have a white space
parameter equal to 50% of the height —
this ensures external elements are placed
too closely to the logo.




3.0

For any questions or further support:
hello@kanemcguinness.com



Primary
Colours

Here Is our primary colour palette, used
mostly for backgrounds, and buttons.

Off-white, Midnight, and Neon can be used
for main titles.

Off-white and Midnight are the only colours

to be used for sub-headings, and body text.

®

Primary Color - O1

Off-white

HEX
#F1F5FQ

RGB
241 | 245 | 249

CMYK
4111010

©

Primary Color - 02

Iris

TOP
VIOLET PURPLE

BOTTOM
NEON BLUE

ANGLE
90 DEGREES

®

Primary Color - 03

Midnight

HEX
#19161E

RGB
21122130

CMYK
79172159 |76

®

Primary Color - 04

Neon

HEX
#56066F0

RGB
86 [ 102 | 240

CMYK
731641010



Secondary
Colours

Here are our secondary colours, which can
be used sparingly for backgrounds, or as part
of visual diagrams, and infographics, etc.

©

Secondary Color - O1

Berry

HEX
#1F2456

RGB
31136 |86

CMYK
100 | 96| 35| 29

©

Secondary Color - 03

Admiral

HEX
#1/1D82

RGB
23129 | 130

CMYK
100198 [13 ] 6

®

Secondary Color - 04

Space

TOP
ADMIRAL BLUE

BOTTOM
BERRY BLUE

ANGLE
@0 DEGREES



Primary Colours
Usage Guidance

Here are examples of which colours we use
depending on the background colour.

Where possible, we like to use the gradient
Icon mark, or white on a coloured/image
background.

The black logo should only be used for
single colour print.




4.0

Font &
Typography

For any questions or further support:
hello@kanemcguinness.com



Primary
Typography

Our primary font family is Helixa.
This is a visually balanced sans serif font the
displays clearly with multiple character

options.

When Helixa isn’t available, please use
Helvetica or Calibri. If you'd like further
guidance, please contact:
hello@kanemcguinness.com




Typography
Guidance

All your data in one place

buttons — making sure they are top of the Track all your activities in unique ways, from casual walks to your first marathon.
visual hierarchy.

Sub titles and body text can be written in -

book or regular.

johndoe@gmail.com




5.0

Digital
Environments

For any questions or further support:
hello@kanemcguinness.com
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ICOn S Chrome File Edit View History Window ® > Q & Mon 11:22

Browser ,
0 © Enhance-d | Diabetes Exercise X -

& C & enhance-d.com

It is recommended to use our icon mark on
the Iris gradient rounded box background —
allowing for maximum visibility on light and

dark mode browsers. @ enhance—d App Dashboard Mission Resources

Change the way

|27 |8
g 76%
| 40% | 5032

you exercise
with Diabetes

Track all your activities in unique ways, from casual
walks to your first marathon, in one personal hub.

# Download on the GETITON
@& AppStore | P> Google Play




lcon
10S

It is recommended to use our icon mark on
the Iris gradient rounded box background —
however Neon, Violet, or Admiral solid colour
backgrounds can work too.

Enhance-d

Change the way you
exercise with diabetes

In-App T
Purchases l l

Enhance-d Yesterday 9:41
Fede just accepted your follow request.
150K RATINGS AWARDS AGE CHART
v Editors’ ¥ .
4-8 =21. Choice of': 4+ NO.Z
' 6. 0.6. 8. ¢ Apps Years Old Category

|



lcon
- e CE Change th.e way you
Twitter “ X exercise with Diabetes

Posts Replies Media Likes

It is recommended to use our icon mark on

RS

the Iris gradient rounded box background —

however Neon, Violet, or Admiral solid colour

Enhance-d # o @Radesk - 2d
Lorem ipsum dolor sit amet elit, sed do eiusmod

Enhance-d # © tempor incididunt ut labore.

@enhance-d

Follow

backgrounds can work too.

Lorem ipsum dolor sit amet elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut enim ad minim
veniam, quis nostrud exercitation.

© Atlanta (22 enhance-d.com [&)Joined November 2024

1,5K Following 105,4K Followers

Posts Replies Media Likes

Enhance-d & o @enhance-d - 2d
Lorem ipsum dolor sit amet elit, sed do eiusmod
tempor incididunt ut [abore et dolore magna aliqua.

Ut enim ad minim veniam, quis nostrud exercitation. Q 439 13 1.2K QO 19K il 225K Q i)

—J




Icon Enhance-d

Instagram

It is recommended to use our icon mark on
the Iris gradient rounded box background —

however Neon, Violet, or Admiral solid colour Enhance-d
Lorem ipsum dolor sit amet elit, sed do eiusmod tempor

incididunt ut labore et dolore magna.
7? www.enhance-d.com

backgrounds can work too.

Message ~

i ® (&)




6 O For any questions or further support:
. hello@kanemcguinness.com

Visual
Elements



Photography
Examples

These are example photography shots that
we like to use across digital and print.

Our aim is to encourage users across all
ages with welcoming, positive, and natural

lighting — without appearing dramatic or
intimidating.

We like to use images showing people of all
ages enjoying physical activity — not just
people running marathons, or lifting weights
In the gym.




Flow
Backgrounds

Here are some example uses for our flow
elements, that can be used to interact with
devices and people.

The flow ribbon looks to encourage
movement and show that all journeys
encounter twists and turns. It aims to be
positive and playful!

© enhance-d

Emma Richards

Tirms

e in Level 1 Hyper

131 ma/dL

Event overlays

Basal insulin

Total insulin

Strain

50%

Dadly Time jn Range

Time in Range During Exercise

Average Wsskly
Glucose

Activity Glucose

1 23 mg/dL




X0

Collateral
Examples

For any questions or further support:
hello@kanemcguinness.com



@ enhance-d

Join the

Be part of the growing network of
people striving to be better.

Analyse your
activity data

Review your exercise sessions with
ease by looking at the relationship
between glucose and other
important metrics.

Integrate all your
apps and devices

Easily connect all your favourite
apps and wearables and import
their data automatically.




© enhance-d

Our new Diabetes

Be part of the growing network
of people striving to be better.

Download

Message from our Founder

“It's Henry here from Enhance-d, and I'm super excited to share that today the
Enhace-d app is available on both Android and iOS!

We have picked World Diabetes Day as our launch date to underline our
determination in helping people living with diabetes to exercise safely and effectively.”
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©® enhance-d

For healthcare
professionals

Simplify Diabetes Management

\ A

T

S e

WAL

How our system works

Simple Diabetes
data management

i

Data

Removes the necessity
for in-clinic uploads
and platforms

Facilitates care,
remotely or in
person

Functiong/

Emotional

i

Decisions e st Behaviours

Enables effortless monitoring
of the behaviours of all
your patients

Aids in making treatment
and behavioural change
decisions

Enhance-d | Healthcare Professionals 02

How our system works

Accessible insights

© enhance-d

-

Emma Richards

— 1207-18.07.2023 —

131 mg/dL

Event overlays
Basal insulin
Balus insulin
Total msulin
Sleep duration

Exarelse duration

GARMIN

Access

Access all the essential data
you need in one simple and
user-friendly interface.

Enhance-d | H

Communicate

Stay in communication with your
patients effortlessly through our
mobile app.

Engage

Your patients collect valuable
data, and you can effortlessly
monitor their progress.

03



© enhance-d

The first exercise
community for people

Our app guides your daily
diabetes management and
helps you see how your
glucose responds to

your activities.

Discover your potential
enhance-d.com

©® enhance-d

Give your clinician
Insights to your help
like never before

Our app guides your daily diabetes
management and helps you see
how your glucose responds to
your activities.

_ m\\\\\\\\\\“

© enhance-d
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For any questions or further support:

enhanCe—d eeeeeeeeeeeeee inness.com

Thank you
for reading




